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established in 2002

responsive and flexible curriculum expertise and research that brings 
growth to people and communities through working creatively in 
partnership.

our specialisms are:

• Creative and Participatory Evaluation

• Social Enterprise

• Coaching and Mentoring

Creative Communities Unit

http://blogs.staffs.ac.uk/ccu/current-research-and-projects/creative-and-participatory-evaluation/
http://blogs.staffs.ac.uk/ccu/current-research-and-projects/social-enterprise/
http://blogs.staffs.ac.uk/ccu/current-research-and-projects/coaching-and-mentoring/


principles

process

tools

Get Talking model of 
Community Based Participatory 
Research

Research based 
on an approach 
where all three 
elements overlap



http://blogs.staffs.ac.uk/ccu/current-research-and-projects/creative-and-participatory-evaluation/get-talking/

http://blogs.staffs.ac.uk/ccu/current-research-and-projects/creative-and-participatory-evaluation/get-talking/


“More traditional, extractive research tends to ‘consult’ communities 
and then take away the findings for analysis, with no assurance that 
they will be acted on. In contrast, PLA tools combine the sharing of 
insights with analysis and, as such, provide a catalyst for the 
community themselves to act on what is uncovered”.

Sarah Thomas (no date)

http://idp-key-resources.org/documents/0000/d04267/000.pdf

http://idp-key-resources.org/documents/0000/d04267/000.pdf
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Stoke-on-Trent Wayfinding Project (Phase 1)



















Reflections

“The Get Talking team approach has yielded some valuable, in 
depth information about people’s views on walking and cycling in 
the Wayfinding area. We’ve talked to a wide range of people 
within local communities, whose views would have gone unheard 
if we had just stood on a street corner with a clipboard. The 
process has at the same time allowed us to raise awareness of 
the project and given us lots of local contacts”.

Claire Sandys, 

Project Coordinator, Living Streets, Stoke-on-Trent 



Creative 
Approaches to 
Social Value





Participatory principles

Creative research tools

Stakeholder focused

Partnership approach to make the 
most of our strengths

Our methodology
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Financial Value

• Scale of the project and needing to get the 
estimations right makes a definitive value 
difficult.

• But we have some outline estimates:

• Expected cost saving of £1.9 million in 
reduced JSA.

• Expected volunteering value of £1.3 
million.



The challenges

• Financials - took time 
to agree the estimated 
outputs

• We did not want to 
guess!

• It was a big piece of 
work for a pilot of this 
approach



Added value of 
this approach
• Use of community based researchers.

• Community voices and people who are 
not very interested in culture!

• Listening and learning (not just 
reporting)

• Developed and built relationships with 
communities.

• Improved reputation as an organisation 
who values its clients/customers/ service 
users



Impact so far

• Bottling Culture

• Informing the City of Culture bid in 
particular in relation to the 
community elements of the 
programme

• The start of a conversation



Any Questions?


